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Politikos™ Online Campaign Program Launched
Internet “Power Tool” Designed to Level Playing Field, Spur Grassroots Voter Engagement

Portland, OR — March 1, 2003 — Pop Art, Inc. (www.popart.com), a leading West Coast-based Internet
firm, and Internet political strategist and tech entrepreneur Marie Woolf today announced the launch of
Politikos™ (www.politikos.com), a nonpartisan, commercial online agency offering premium websites and
leading-curve online marketing, constituent management, fundraising and other technologies for political and
corporate campaigns of all sizes.

Developed out of its success as the Internet team for recent campaigns from the presidential to local level,
Politikos offers the instant advantages of highly skilled specialists, at far less than the typical time and cost.
The core Politikos offering of premier websites with generous standard features is scaled and priced for every
level of campaign, based on an architecture that combines technically sound, user-friendly design, quick
online entry and exit, and distinctive campaign branding. A menu of add-on features such as several online
fundraising options, search engine positioning, streaming audio and video, animation, and list development
are available.

“Politikos is designed to radically cut the cost of political marketing without sacrificing quality. That opens up
competitive advantages for all campaigns, not just those with deep pockets. True ‘campaign finance reform’
starts with reducing the need for excessive political advertising,” said Marie Woolf, Politikos founder and
president. Woolf believes this helps level the political playing field by improving the availability, quality and
breadth of campaign information, resulting in increased voter participation. “Voter apathy is an advertising
dollar disease,” she said. “Voters are uninspired, largely due to lack of access to their actual options on
candidates and issues. Large political donors and broadcast and print media define the field. Politikos has
proven that intelligent online tactics can overcome invisibility — and win.”

Steve Rosenbaum, president and CEO of Pop Art, Inc., stated, “Pop Art strives to push the envelope of
modern design and technology while controlling risk, delivering outstanding customer service and giving our
clients optimal value. We have created successful Internet programs for over one hundred commercial and
political enterprises, and our breadth of services, online marketing expertise, and command of the competitive
priorities of political campaigns qualify us to offer the most powerful, cost-effective solutions on the Web. We
turn clicks into dollars — and votes.”

According to Woolf, “Politicians constantly say ‘the world has changed.” Yet the Internet is an unprecedented
political ‘power tool’ that remains grossly underutilized. Online fundraising is the ‘sexiest’ Internet discovery,
but not the only one. Since 9/11, risks to candidates who were one accessible to the public may lead to
curtailment of traditional forms of campaigning, further changing the way political campaigns are conducted in
America. Politikos takes online campaigning to the next level: a 'virtual’ grassroots handshake with global
reach.”

For more information:

Marie Woolf, President and Founder, Politikos™ « California (209) 966-3535 direct
(209) 966-6450 fax
Steve Rosenbaum, President and CEO, Pop Art, Inc. + Portland (503) 242-4292, ext. 101 direct
(503) 242-2491 fax
Hu#

Politikos™, Pop Art®, Inc., and their logos are trademarks and/or registered trademarks of Pop Art, Inc.
Copyright ©2003 Pop Art, Inc. All Rights Reserved.



